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ABSTRACT

As peopletravel around theworld, toursfor
the pur pose of experiencing spirituality, faith, and
cultureareincreasingly becoming a topic of study
inthefield of businessstudies. Day by day, progress
toward spiritual attainment has been made. This
has also focused on a new paradigm vision that
emphasises the tourism industry with a new
research terminol ogy known as Spiritual Tourism.
Soiritual tourismisan emerging research topic that
IS receiving a lot of attention from academics.
Tourism hasalways been regarded asan emerging
industry, and as a result, it has undergone new
dimensionsfor modernising tourismpractises. Wth
the inauguration of Kashi Vishwanath, devotees
and tourists are interested in how the project’s
renovation of the temple premises caters to
devotees. Travelers are flocking to one of India’s
oldest cities, Varanas, to seek theblessingsof Lord
Vishwanath, despitethelooming threat of Omicron.
This paper focus on impact of local economy,

employment generation and spirituality etc.
KEY WORDS

Temple, Corridor, Economy, Varanasi,
Ghat.

INTRODUCTION

Kashi Vishwanath Templeis one of the most
famoustempleinVaranas, dso known asthe Golden
templededicated totheLord Shiva. It was constructed
intheyear 1780 by the Marathamonarch, Maharani
Ahilyaba Holkar of thelndore.

PrimeMinister NarendraModi inaugurated
the Kashi Vishwanath corridor during histwo-day visit
to Varanasi. PM Modi is visiting Varanasi for
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inaugurating thefirst phase of the construction of the Kashi Vishwanath Corridor. Constructed at acost of
Rs339 crores, the project the Kashi Vishwanath Corridor will connect thevarious ghatstothe historic Kashi
Vishwanath Dham near theiconic and oneof the most ancient ghats -Dashashwamedh Ghat. Thefoundation
stonewaslaid on March 8, 2019, and in lessthan three years and irrespective of the pandemic, the project
has been compl eted. It aimsto provide easy accessto the pilgrimsto take adip in Gangaand offer their
prayerstoLord Shiva TheKashi Vishwanath Corridor will bring about alot of changesintermsof accessbility
intheareassurrounding the Kashi Vishwanath temple. Earlier, thetemplewasnot visiblefrom far points of
Ganga, but with the 20-25 feet wide corridor, that connectsthe LalitaGhat in Gangato theMandir Chowk in
thetemple. Under the project, the areaaround the templ e has been expanded from 3,000 to 5 lakh square
feet. Around 40 temples have been restored to their origina glory around here and 23 buildings have been
added to the structure providing variousfacilities. Dueto the project, it isbeing said that pilgrimsno more
havetowa k throughthe congested lanesto vist thetemple, asit would bedirectly visblefrom the Gangaand
easily accessible. Varanasi’s famous Kashi Vishwanath temple registered a record five times increase in offerings
came by devoteeswithin ayear of theinauguration of acorridor.

TheKashi Vishwanath temple recognized offeringsworth more than Rs.100 crores since December
13, 2021, when Prime Minister NarendraModi launched the Kashi Vishwanath corridor. The offerings
includevarious valuablemetaslikegold and silver worth Rs. 50 crores.

More than 7.35 crore adorer come in Kashi Vishwanath temple since the corridor’s inauguration,
accordingto temle administration. July 2022 saw the highest number of monthly comer at 76.8 lakh. The
administration has placed scanning machines at different places to count the movement of devotees. “With the
increase of facilitiesat the Vishwanath Dham corridor, the number of devoteesisexpected to enhancement
further inthe upcoming days. Ontheonesidetherewill beadditiona earning from the buildings constructed
on the corridor. According to Varanasi Development Authority many people are employed in the *‘Sugam
Darshan system’, 100 people are employed for sanitation and 200 people are posted at different places of the
temple to provide better security and facility to visitors.”

Graph of No of Devoteesin Kashi Vishwanath Corridor
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Thetemplehasdrawn 7.35 million pilgrimsand collected donationstotaling Rs 100 croreagainst the
previous records of 30-40 lakh devotees. As per the temple’s data, tourer reached Kashi Vishwanath
Corridor inyear 2022 .while 7,459,471 camein January, 6,856,142 tourer camein February, 7,171,163
tourer camein March, 6,587,264 tourer came inApril, 6,290,511 tourer camein May, 6,916,981tourer
camein June, maximum 7,681,561 came in July, 6,711,499 cameinAugus, 4,013,688 camein September,
3,830,643came in October, 3,870,403 came in November and 1,350,000 came in the current month
(November 2022) till Monday. The Kashi Vishwanath Corridor administrators estimate that if the temple’s
earnings continueto seethisregular devel opment, theRs 900 croreinvested in creating the Kashi Vishwanath
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Corridor will beget back inthenext four to fiveyearsbased on thetrend of increasing number of pilgrim foot
trafficaswell asearning of temple.

Need of the Kashi Corridor

TheKashi Vishwanath Corridor isoneof themost well-known HindutemplesinIndia. ItisinVaranas,
Prime Minister Modi’s constituency. One of the twelve Jyhotirlingas is housed in this temple. Lord Shiva is the
main deity. Vishwanathar is his name. Kashi is the city’s ancient name, so the temple is known as Kashi
Vishwanath. Aibak destroyed the origina Vishwanthtemplein 1194 CE. A Gujarati merchant later rebuilt the
Temple. It was restored in the 13th century by Delhi Sultan Iltutmish. During Akbar’s region, Raja Man Singh
reformed the temple. Raja Todar Mal expanded on it with Akbar’s help. However, Emperor Aurangzeb
destroyed thetempleand replaced it with the Gyanvapi mosgue. Ahilyabai Holkar constructed the current
templein 1780. A sdefromitshistorica significance, thetemplealso hassignificant rdigioussignificance.

During celebration times, thestrait, small and claustrophobic street struggleto managelarge crowd of
people. Around five thousand people arrive the temple on regular basis. During festival time such as
Mahashivaratri, it reachesto 31akhs people. The corridor isconstructed to relief the congestion. The project
asotarget to confer clean roads, clean drinking water and bright street lights
Objective of the Sudy

»  Toexplorethevariousfactsand prospectsof the spiritual tourisminVaranasi.
»  Tostudy theimpact of tourismindustry in Varanas.
»  Tostudy theimpact on handicraft and handloomin Varanas.

Research Methodology

Thisstudy mainly supports secondary dataand isdescriptivein nature. Thedatacollection hasbeen
derived from several books, journas, research articles, ancient manuscripts and relevant sites, asmentioned
inthereferences.

Study coverage & Period: the proposed study coverage only District Varanasi. The most renowned
placestovist at Varanas areas mentioned below:
Kashi Vishwanath Temple.
AnngpurnaTemple.

Kashi Vishdakhmi Temple.
Bharat KalaBhawan BHU.
Sarnath.

BanarasHindu University.
Dashashwamedh Ghat.
Ass Ghat.

Ramnagar Fort.
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Analysisand I nterpretation

Impact on Tourism Industry
Easing of Covid-19 restrictionsand opening of newly constructed Kashi Vishwanath corridor has
created boom in thetourismindustry a Varanas, Uttar Pradesh. Last year, alarge number of people fromal
over the country and abroad haveflooded thelanes of holy city of Varanas. Thetourismindustry in Varanas
istheheavy flow of touristsin off-season during summersand monsoon. Inthemonths of Sawani.e. July and
August only nearly onecroretouristshave comein Varanas thisyear which haveto break arecorditsdlf . The
number of touristscoming to Varanasi inthemonth of July and August thisyear hasexceed thefiguresof Tg
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city of Agrain UP. After theinauguration of Kashi Vishwanath corridor around 1.75 croretourists have
visited Varanas inthelast sx months. After Seeingthat number of touristsincreasesinevery year. Thehotels
and guest houseownersin Varanas haveincreasein their accommodation and amenitiesfacility and most of
them areplanning for expans on of their business.

Accordingtothehotel ownersinVaranas, very few tourists used to come during May, Juneand July
but now thetrend has changed dueto corridor. Whilesevera lakhs of people hang around the city in May
and Junethefigure of tourists crossed to morethan 3-4 1akh per day in July when the Pure Hindu month of
Sawan garted. They claimed that the bus nesshasincreased by approx 50 per cent from thisyear in comparison
to previousfew years.

After theinauguration of Vishwanath Corridor, the hotel, guest house businessin thecity hasgot
revival. Morethan 40 hotel s have been constructed in Banaras during one year. While construction of many
hotelsisgoing on. Some of these have been completed. In just oneyear of itsinauguration, morethan Rs.
2000 crore have beeninvestedin the hotd industry.there are adozen entrepreneurswho have built hotel's by
purchasinglandfor Rs. 3to 5 crores. Therearemore than 20 hotel s proposed 400 crores have been invested
inthisarea. Restaurantsareopenin every hotel and carshavebeen purchased for the comfort of the passengers.
New hotd shave opened rapidly in Banarasand more than 500 people have got direct employment. Restaurants
haveadso builtin new hotels. Thishasgiven expansion tothe catering business.

No. of Tourist Visitin Varanas

Year 2015 2016 2017 2018 2019

Indian | 5413927 | 5600146 | 5947355 | 6095890 | 6447775
Foreign | 302370 | 312519 | 334708 348970 350000
Tota 5716297 | 5912665 | 6282063 644860 | 6797775

(Source: www.uptourism.gov.in)

no of Tourist

Impact on Handicraft and Handloom
Art & Craftsof Banaras

Varanasi’s famous things like Art, Manual art, Music, Literature, Dance, and Textile traditions date
back thousands of years. Silk weaving is the most well-known craft in Varanasi. ‘Banarasi Sarees’ made by
local artisans,who are most popular not only in India, but also around theworld. Asidefrom Thefamous
Banaras Saree, other craftsthat Varanasi isknown for include Brassware, Copperware, Ivory Work, Glass
Bangles, Wood, Stone, Clay Toysand exquisite Gold Ornament. The Bhadohi Carpetsand Musicdl Instruments
areamong theother charminVaranasi and the surrounding areas.

Banars Sari

A Banaras sari fromVaranas isoneof thebeautiful sari inIndia, with Gold and Silver zari, finesilk, and
stunning embroidery. The sarisarelessheavy dueto their finely woven silk construction and complex design
and engravings. Superlative work and primitive embroidery techniques known as ‘Kal Balta’ and ‘Khinbab’
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bring antique fashions to life in the city. Varanasi’s craft culture is frequently linked with myths and legends.
They haveadistinct e egant sensethat reflectsastrong Indian flavour. Pink minakari jewellery and artefacts
are among Varanasi’s most popular and unique crafts. Patterns, Motifs, and weaves from the past can still be
found in the works of Banaras’s Traditional weavers. The match of traditional designs and techniques with
contemporary e ementsaddsto theinterest of their work.

Withthergpidincreaseinthenumber of visitor after theinauguration of Shri Kashi Vishwanath Dham,
the demand for handicrafts and handloom products has a so increased. Devotees made alot of purchases of
worship utensils, saris, dupattas, religious symbols, whilewooden toys, pink meenkari productsa so entered
inthegift items. According to officia sof the handi crafts and handloom department, there hasbeen ajump of
40- 50 percent inthe saleof craft products.every devoteetakes|utiya, panchpatra, annapurngji idol, pechdar
lotafilled with gangga intheform of worship vessd. Thelocd kesrasamg isinvolved inthemanufacturing of
these products. In Banaras such asituation al so often ariseswhen the supply of pechdar loteisnot available
according to thedemand. On the other hand the products of pink meenkari demand waslimited. Usually
foreignersliked it more but now the situation has changed. Dueto more than doubling thedemand of these
productsin ayear, the supply isnot being met.

Reasons of Foreign Tourist behind visit at Varanasi

Thedement of spiritual experiencesisavailablein Varanas. Thenumber of foreign touristswho came
inVaranas believethat religious sites providespiritual comfort and peace of mind. Asaresult, they prefer to
visitreligioussitesrather than adventurous, historical, or exoticlocations.

Nearly half of dl touristsarethought to bein India, religion and customs, and enjoy theritesfollowedin
Indian traditions, with themotivationtolearn more about and thereligioussignificance of Varanas (Land of
Moksha) and the holy river Ganges. Foreign touristsenjoy the holy Ganges and the night prayersperformed
on the Ganges bank, temple cuisine (Prashad), sermonsand interactionswith Sanyasis (M onks). Foreign
touristsarelikely to attend and cel ebrate Indian festivals. They areglad and more satisfied with their lives.
They believethey are not seeking luxury, but itisajourney tofulfil thedivine purposeof making lifesmpler,
more satisfying and rewarding.

From secondary research, it wasfound that for national touristsat Varanasi from December 2021 to
December 2022 isincreased from previousyears, whilethe number of foreign touristsisa soincrease. However,
therearetill many untapped opportunities. It isanticipated that pilgrimagetourismwill driverapid tourism
growthinVaranas. Nationa tourism accountsfor asignificant portion of pilgrimagetourism, but it must be
converted/expanded into other formsof tourism, such asle suretourism, providing interesting offersto tourists,
and so on. (Sources: http://www.up-tourism.com/pdf/tourist_flow.pdf).

CONCLUSION & SUGGESTION
Onthebasisof abovediscussionthesearethefollowing suggestion and conclusion:
»  Topromote destinations, connect religious siteswith international institutes around theworld and
internationa spiritud organizetions.
» Createawarenessabout spiritual destiny through abroad mediacampaign aimed at high-spending
touristsboth nationdly andinternationdly.

» Toattract tourists, devel op linksfrom nearby destinationsto pilgrimage sites.

»  Varanas isasuccessful exampleof debt use of religioustourism draw attention of luxury Hotel chains
such asTgj, Radisson, Clark, Sheraton, and othersfor attracting branded Hotel groups, Restaurant
chains, etc. and creation of quality facilities.

»  Promote spiritua signsonwebsitesviaadedicated website and other travel portals.

»  Create cooperative marketing alianceswith specialized tour operators.
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>

Create collaborative marketing alianceswith speciaized tour operatorsand travel agents.

Recommendations for Tourism Development in Varanasi

>

>
>

>

Pilgrims should be able to explore new placeswhile on pilgrimageinreligious placeslike Varanasi.
Existing spiritual products should beimproved to increasetheir valueamong potentid tourists.

Policy and strategy devel opment to address seasonal i ssuesand overcrowding in somedestinations.

Effective public relationsand advertising campaignsthat should beimplemented by destinationsin
order to develop Commercia tourism based on market data.

Improving prospective tourists’ awareness and understanding of tourism in the Varanasi region.
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